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Communication 
Studies, BA
The communication studies major helps students understand 
how communication shapes relationships, communities, 
and public life, and prepares them to use communication 
strategically in a wide range of professional settings. The 
program combines the breadth of the liberal arts with career-
focused learning, giving students the tools to analyze the 
world around them and the skills to make an impact in it.
The department focuses on three thematic areas: 

• Interpersonal Communication and 
Relationships. Courses in this area focus on how 
communication shapes personal, professional, and 
organizational relationships. Students explore the role 
of communication in collaboration, leadership, conflict 
management, and the development of healthy and 
resilient relationships.

• Media, History, and Production. Courses in this 
area examine the industries, technologies, and creative 
practices that shape media culture. Students analyze 
media systems and production processes while developing 
practical and critical skills for working in and studying 
media.

• Rhetoric, Culture, and Engagement. Courses in this 
area emphasize communication as a force in civic life, 
cultural expression, and social change. Students study 
persuasion, argumentation, civic dialogue, and public 
culture to understand how messages shape public values 
and collective action.

Alongside the foundational skills learned from the three 
thematic areas, students develop practical abilities in conflict 
resolution, public speaking, media analysis, message design, 
collaboration, and research. The major is intentionally 
flexible: students may explore the field broadly or align their 
coursework with career-focused pathways that prepare them 
for roles in business and leadership, media and creative 
industries, advocacy, relationship and community work, and 
communication-intensive professions across sectors.
The program emphasizes hands-on experiences such as 
internships, applied projects, leadership opportunities, and 
community engagement. Graduates of communication studies 
enter fields where strong analytical and people-centered 
communication skills are essential and adaptable—making 
the major a highly versatile foundation for both immediate 
employment and advanced study.

Learning Outcomes
Graduating communication studies majors will be able to:

• explain the significance of the communicative process 
across personal, familial, organizational, civic, and 
mediated contexts;

• demonstrate effective written, oral, and/or digital 
communication skills;

• plan, evaluate, and conduct basic communication research 
using qualitative, quantitative, and critical-cultural 
methods;

• think critically about the role of communication in the 
production, maintenance, and transformation of culture;

• apply and reflect upon the skills and theories of 
communication in communities, professional settings, and 
a global context; and

• develop the ability to discuss controversial issues of public 
importance in a way that demonstrates intercultural 
competence and personal and social responsibility to a 
dynamic and globalizing world.

Requirements
The Bachelor of Arts with a major in communication studies 
requires a minimum of 120 s.h., including at least 39 s.h. of 
work for the major. A maximum of five courses taken for the 
major may be numbered below 2000. Students must maintain 
a grade-point average of at least 2.00 in all courses for the 
major and in all UI courses for the major. They must also 
complete the College of Liberal Arts and Sciences GE CLAS 
Core. Students may not use a course to fulfill more than one 
requirement for the major.
Students may count up to 56 s.h. of Department of 
Communication Studies coursework toward credit required for 
the Bachelor of Arts degree. Transfer courses may be applied 
toward the requirements of the major, with the department's 
approval. A maximum of 15 s.h. of transfer credit may be 
counted toward the major.
Students work with the communication studies academic 
advisors to develop study plans that meet the requirements 
of the major. Students may check their progress toward the 
degree on MyUI.
First-year students interested in completing a major in 
communication studies are advised at the Academic Advising 
Center. Students who have earned 30 s.h. or more and have 
declared the communication studies major are advised in the 
department by the communication studies academic advisors.
Students are encouraged to discuss their career goals and 
interests with faculty members.
The BA with a major in communication studies requires the 
following coursework.

Requirements Hours
Foundations of Communication Courses 9
Intermediate Courses 15
Advanced Courses 6
Capstone Experience Course 3
Major Elective Courses 6

Foundations of Communication
Foundation courses cover introductory concepts in the 
field of communication. Students begin the communication 
studies major with three foundation courses (9 s.h.), taking 
one course from each of the department's three thematic 
areas: interpersonal communication and relationships; 
media, history, and production; and rhetoric, culture, 
and engagement. The following foundation courses are 
appropriate for first- or second-year students. They do not 
require a minimum grade-point average for enrollment and 
do not have prerequisites. Students complete the three 
foundation courses as follows.
Course # Title Hours
All of these:
COMM:1112 Interpersonal 

Communication
3

or COMM:1170 Communication Theory in Everyday Life

https://catalog.registrar.uiowa.edu/liberal-arts-sciences/general-education-program/
https://catalog.registrar.uiowa.edu/liberal-arts-sciences/general-education-program/
https://myui.uiowa.edu
https://advisingcenter.uiowa.edu
https://advisingcenter.uiowa.edu
https://communicationstudies.uiowa.edu/undergraduate/advising
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COMM:1117 Advocacy and Argument 3
or COMM:1130 The Art of Persuading Others

COMM:1168 Music and Social Change 3
or COMM:1174 Media and Society

Intermediate Courses
Students must complete 15 s.h. in communication studies 
courses (prefix COMM) numbered 2000–2999. Intermediate 
courses cover detailed aspects of the study of communication. 
Students usually complete these courses during their third 
and fourth years of study.

Advanced Courses
Students must complete 6 s.h. in communication studies 
courses (prefix COMM) numbered 3000–3999. Advanced 
courses cover specialization-building classes taught by faculty 
that expect students to engage with communication theory 
through research, synthesis, and applied projects. These 
smaller enrollment courses extend foundational concepts 
and prepare students for capstone courses and internships. 
Students usually complete these courses during their third 
and fourth years of study.

Capstone Experience Course
Students must complete one 3 s.h. capstone course (prefix 
COMM) numbered 4000–4999. Capstone courses provide a 
faculty-led experience in which students participate directly 
in producing knowledge, research, or creative work about 
communication. The capstone experience gives students a 
chance to synthesize what they have learned about the study 
of communication.
To enroll in a capstone course, students must have completed 
at least two of the three foundations of communication 
courses and at least two intermediate courses.

Major Elective Courses
Students must complete 6 s.h. in communication studies 
courses (prefix COMM) numbered 1100–4999 not already 
taken for the major.

Internships and Professional 
Experiences
Internships and work experience allow students to apply 
their coursework in professional settings connected to 
communication careers. Students may complete traditional 
internships or participate in department-based opportunities 
such as serving as a Communication Studies Ambassador, 
gaining hands-on experience in leadership, event planning, 
outreach, and assessment.
Students earn academic credit for internships 
through COMM:2828 Experiential Learning in Communication 
Studies, an online course open only to declared majors who 
have completed at least 12 s.h. in communication studies.
COMM:2828 may be repeated twice for up to 6 s.h.
Visit the department's website for more information about 
communication studies internships and experiential learning.

Honors

Honors in the Major
Students majoring in communication studies have the 
opportunity to graduate with honors in the major. Students 
interested in honors in the major should consult the honors 
advisor as early as possible in their undergraduate career and 
work with a faculty member to supervise the honors project.
Students earning honors in the major must maintain a 
minimum cumulative University of Iowa grade-point average 
(GPA) of at least 3.33, a standard set by the College of Liberal 
Arts and Sciences, and a minimum cumulative GPA of 3.33 in 
coursework for the major, a standard set by the Department 
of Communication Studies. Students may be required to 
complete COMM:3899 Honors Thesis, depending on their 
specific project.
Through the Global Engagement, Research, Outreach, and 
Work Experience (GROW) in communication studies initiative, 
there are a variety of options for honors in the major. Honors 
students must complete at least two authorized GROW 
activities.
Honors students may add an honors designation to a 
departmental course by completing an agreement with the 
course instructor.
To learn more about graduating with honors in the major, visit
Honors on the department's website.

University of Iowa Honors 
Program
In addition to honors in the major, students have opportunities 
for honors study and activities through membership in the 
University of Iowa Honors Program. Visit Honors at Iowa to 
learn about the University of Iowa Honors Program.
Membership in the UI Honors Program is not required to earn 
honors in the communication studies major.

Career Advancement
Communication Studies graduates pursue careers in a wide 
range of communication-intensive fields. The major equips 
students with strong analytical, interpersonal, and practical 
skills that translate across industries and prepare them for 
both professional roles and graduate study.
Students may explore the field broadly or choose one of six 
optional specializations that align coursework with areas 
such as interpersonal and family relationships; business and 
community leadership; media production and technology; 
marketing and advertising; identity, culture, and social 
impact; and persuasion and political communication. These 
pathways help students connect their academic interests 
to concrete career directions and to tailor their experiences 
through internships, research, and applied projects. For more 
information visit the Department of Communication Studies 
website.
The Pomerantz Career Center offers multiple resources to help 
students find internships and jobs.

https://communicationstudies.uiowa.edu/undergraduate/careers
https://communicationstudies.uiowa.edu/undergraduate/honors
https://honors.uiowa.edu/
https://communicationstudies.uiowa.edu/undergraduate#specializations
https://communicationstudies.uiowa.edu/undergraduate#specializations
https://communicationstudies.uiowa.edu/undergraduate
https://communicationstudies.uiowa.edu/undergraduate
https://careers.uiowa.edu/


Communication Studies, BA 3

Academic Plans

Four-Year Graduation Plan
The following checkpoints list the minimum requirements 
students must complete by certain semesters in order to stay 
on the university's Four-Year Graduation Plan. Students should 
consult the department for details.
Before the fifth semester begins: at least two courses in 
the major.
Before the seventh semester begins: at least six courses 
in the major and at least 90 s.h. earned toward the degree.
Before the eighth semester begins: at least eight courses 
in the major.
During the eighth semester: enrollment in all remaining 
coursework in the major, all remaining GE CLAS Core courses, 
and a sufficient number of semester hours to graduate.

Sample Plan of Study
Sample plans represent one way to complete a program of 
study. Actual course selection and sequence will vary and 
should be discussed with an academic advisor. For additional 
sample plans, see MyUI.
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Course Title Hours
Academic Career
Any Semester
GE CLAS Core: Sustainability a  
  Hours 0
First Year
Fall
COMM:1174 

or 
COMM:1168

Media and Society b, c, d 
or Music and Social Change

3

ENGL:1200 
or RHET:1030

Interpreting Literature 
or Rhetoric: Writing and 
Communication

3 - 4

GE CLAS Core: Literary, Visual, and Performing Arts
e

3

CSI:1600 Success at Iowa 1
Elective course f 3
Elective course f 2
  Hours 15-16
Spring
COMM:1170 

or 
COMM:1112

Communication Theory in 
Everyday Life b, d 

or Interpersonal Communication

3

COMM:1117 
or 
COMM:1130

Advocacy and Argument b, d, g 
or The Art of Persuading Others

3

ENGL:1200 
or RHET:1030

Interpreting Literature 
or Rhetoric: Writing and 
Communication

3 - 4

GE CLAS Core: Historical Perspectives e 3
Elective course f 3
  Hours 15-16

Second Year
Fall
Major Elective: intermediate communication studies 
course (prefix COMM, numbered 2000-2999)

3

GE CLAS Core: Natural Sciences with Lab e 4
GE CLAS Core: Quantitative or Formal Reasoning e, h 3
GE CLAS Core: World Languages First Level 
Proficiency or elective course i

4 - 5

  Hours 14-15
Spring
Major Elective: intermediate communication studies 
course (prefix COMM, numbered 2000-2999)

3

Major Elective: intermediate communication studies 
course (prefix COMM, numbered 2000-2999)

3

GE CLAS Core: Natural Sciences without Lab e 3
GE CLAS Core: Understanding Cultural Perspectives
e, j

3

GE CLAS Core: World Languages Second Level 
Proficiency or elective course i

4 - 5

  Hours 16-17
Third Year
Fall
Major Elective: intermediate communication studies 
course (prefix COMM, numbered 2000-2999)

3

Major Elective: intermediate communication studies 
course (prefix COMM, numbered 2000-2999)

3

GE CLAS Core: International and Global Issues e 3
GE CLAS Core: World Languages Third Level 
Proficiency or elective course i

4 - 5

Elective course f 3
  Hours 16-17
Spring
Major Elective: advanced communication 
studies elective course (prefix COMM, numbered 
3000-3999)

3

GE CLAS Core: Values and Society e, k 3
GE CLAS Core: Social Sciences e, l 3
GE CLAS Core: World Languages Fourth Level 
Proficiency or elective course i

4 - 5

Elective course f 3
  Hours 16-17
Fourth Year
Fall
Major Elective: communication studies capstone 
course (prefix COMM, numbered 4000-4999)

3

Major Elective: advanced communication 
studies elective course (prefix COMM, numbered 
3000-3999)

3

Elective course f 3
Elective course f 3
Elective course f 3
  Hours 15
Spring
Major Elective: communication studies elective 
course (prefix COMM, numbered 1100-4999)

3

Major Elective: communication studies elective 
course (prefix COMM, numbered 1100-4999)

3

Elective course f 3
Elective course f 3

https://provost.uiowa.edu/four-year-graduation-plan
https://myui.uiowa.edu/my-ui/student/records/advising/plans/sample-plan-search.page
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Elective course f 3
Degree Application: apply on MyUI before deadline 
(typically in February for spring, September for fall)
m

 

  Hours 15
  Total Hours 122-128

a Sustainability must be completed by choosing a course that 
has been approved for Sustainability AND for one of these 
General Education areas: Natural Sciences; Quantitative or 
Formal Reasoning; Social Sciences; Historical Perspectives; 
International and Global Issues; Literary, Visual, and 
Performing Arts; or Values and Society.

b Students should take foundations of communication courses 
early in their studies.

c COMM:1168 is typically offered in fall semesters only. Check 
MyUI for course availability since offerings are subject to 
change.

d Fulfills a major requirement and may fulfill a GE 
requirement.

e GE CLAS Core courses may be completed in any order 
unless used as a prerequisite for another course. Students 
should consult with an advisor about the best sequencing of 
courses.

f Students may use elective courses to earn credit toward the 
total s.h. required for graduation or to complete a double 
major, minors, or certificates.

g COMM:1117 is typically offered in spring semesters only. 
Check MyUI for course availability since offerings are subject 
to change.

h Students who have previously completed COMM:1117 have 
already satisfied the GE CLAS Core Quantitative or Formal 
Reasoning requirement.

i Students who have completed four levels of a single 
language or two levels of two different languages in high 
school or college have satisfied the GE CLAS Core World 
Languages requirement. Students who have completed 
three levels of a single language may complete a fourth-
level course in the same language or may choose an 
approved World Language and Cultural Exploration course. 
Enrollment in world languages courses requires a placement 
exam, unless enrolling in a first-semester-level course. 
Contact your academic advisor or CLAS Undergraduate 
Programs Office with questions concerning the World 
Languages requirement.

j Students who have previously completed COMM:1168 have 
already satisfied the GE CLAS Core Understanding Cultural 
Perspectives requirement.

k Students who have previously completed COMM:1174 have 
already satisfied the GE CLAS Core Values and Society 
requirement.

l Students who have previously completed COMM:1170 or 
COMM:1174 have already satisfied the GE CLAS Core Social 
Sciences requirement.

mPlease see Academic Calendar, on Office of the Registrar 
website, for current degree application deadlines. Students 
should apply for a degree for the session in which all 
requirements will be met. For any questions on appropriate 
timing, contact your academic advisor or Degree Services.


